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BIG MAC PRICE 1985 2015
IN $ 1.60 4.79 0.33 -67% 0.89 -11%

IN GRAMS OF GOLD 0.15 0.13 1.20 20% 1.28 28%

HOW MANY BURGERS CAN 

MARTY BUY IF HE BROUGHT 

DOLLARS OR GOLD?

BIG MAC

AND WHAT IF HE HAD 

EARNED INTEREST AND PAID 

TAXES?
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Price in 

1985

Price in 

2015

How much 

can Marty 

buy in 2015

Afford

able?*

And if he 

earned 

interest and 

paid taxes?

Afford

able?*

Big Mac In $ 1.60 4.79 33% 89%

In grams of gold 0.15 0.13 120% √ 128% √

Gasoline In $ 1.16 2.51 46% 124% √

In grams of gold 0.11 0.07 167% √ 177% √

Truck In $ 9,000 27,825 32% 86%

In grams of gold 857 736 116% √ 123% √

Movie ticket In $ 2.75 8.22 33% 89%

In grams of gold 0.26 0.22 120% √ 128% √

House In $ 89,330 325,493 27% 73%

In grams of gold 8,502 8,608 99% √ 105% √

Health Care In $ 1,737 9,272 19% 50%

In grams of gold 165 245 67% 72%

Tuition In $ 4,563 22,101 21% 55%

In grams of gold 434 584 74% 79%

*If prices for the good /service is not more than 10% higher than in 1985
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1985 price 2015 CPI 

predicted 

price*

Actual price 1985 money 

if kept up 

with gold

Median wage 23,618 51,958 52,246 84,997

House 89,330 220,024 325,493 321,484

Health care 1,737 4,636 9,272 6,253

Truck 9,000 12,320 27,825 32,390

Gasoline 1.16 1.93 2.51 4.19

Big Mac 1.60 3.76 4.79 5.76

Movie ticket 2.75 8.35 8.22 9.90

*We used the following CPI measures: CPI-U for wages, "Medical care" for health care cost, "Food 

away from home" for Big Mac, "Owners equivalent rent of primary residence" for house, 

"Admissions" for movie ticket and "New vehicle" for truck.
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ONE POINT TWENTY ONE gigawatts!!! 
<          

 

https://www.youtube.com/watch?v=I5cYgRnfFDA
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